You're pointing in the right direction. Traditional SEO is no longer enough. If AriMDTec
wants to rank in Google's Al Overviews, ChatGPT, Gemini, Claude, and Perplexity, the
content needs to be written for both humans and LLMs.

Based on what | know about AriMDTec, here are my recommendations.
1. Add a BLUF (Bottom Line Up Front) section on every
service page

Instead of starting with marketing copy, immediately answer the visitor's question.

Example for your Medical Billing page

Medical Billing Services for Healthcare Providers

Bottom Line

AriMD Technologies helps medical practices increase collections, reduce claim
denials, and lower administrative costs through end-to-end Revenue Cycle
Management (RCM). Our experienced billing specialists manage coding, claims
submission, payment posting, denial management, credentialing, and compliance so
providers can focus on patient care.

That single paragraph alone is exactly the kind of content Al systems like to quote.

2. Every page should answer one major question

Instead of pages being "service descriptions," build them around questions.
Examples

Instead of

Medical Billing

Create

What is Medical Billing Outsourcing?

Then answer
e Whatisit?
* How does itwork?
e Who needs it?



e Benefits

e Cost
e ROI
e FAQ

Google loves pages that completely answer one intent.

3. Use tables everywhere

Instead of paragraphs...

Create comparison tables.

Example

In-House Billing AriMDTec

Higher payroll costs Lower operating costs
Requires training Experienced billing specialists
Higher denial rates Denial management experts
Limited working hours Extended operational support
Software licensing Included expertise

Al models frequently extract these tables directly.

4. Add statistics throughout the site

Instead of saying

We reduce denials.

Say

Practices typically lose between 5% and 15% of collectible revenue because of billing
errors, coding mistakes, and claim denials. Effective denial management can
significantly improve collections.

Even better...

Publish your own statistics.



Example

AriMDTec Internal Analysis (2026)

e Average claim acceptance rate

e Average days in A/R

e Average reimbursement improvement
e Percentage reduction in denials

e Claims processed annually

Original data is extremely valuable for Al search.

5. Create a huge FAQ section

Google Al loves FAQs.
Example

Frequently Asked Questions

How much does medical billing outsourcing cost?
Answer directly.

Can AriMDTec work with my EHR?

Answer directly.

How long does credentialing take?

Answer directly.

Can AriMDTec bill Medicare?

Answer directly.

What specialties do you support?

Answer directly.

Aim for 30—50 FAQs across the site.

6. Add schema markup

You should implement structured data, including:



Organization

MedicalOrganization (where applicable)
LocalBusiness

Service

FAQ

Article

Breadcrumb

Review

Person (for leadership profiles)

Schema makes it easier for Al systems to understand your content.

7. Create topical authority

Don't rely on a handful of blog posts. Build comprehensive content clusters.

For Medical Billing:

What is Revenue Cycle Management?
Medical Billing vs In-House Billing
Common Medical Billing Mistakes
How to Reduce Claim Denials
Medical Billing KPIs

HIPAA Compliance Checklist

CPT Coding Guide

ICD-10 Guide

Credentialing Guide

Prior Authorization Guide

For Medical Tourism (if expanding into this area):

Why Choose India for Medical Tourism?
Cost Comparison: India vs USA

Best Hospitals in India

How International Billing Works
Medical Visa Process

Recovery Timeline

Safety Standards

JCIvs NABH Accreditation

Travel Planning

Insurance Considerations

This signals subject-matter depth.



8. Use semantic headings

Instead of

Our Services

Use

Medical Billing Services for Small and Mid-Sized Healthcare Practices

Instead of

Solutions

Use

Revenue Cycle Management Solutions for Private Medical Practices

Specific headings provide clearer semantic signals.

9. Build authoritative content

Publish long-form resources such as:
e 2026 Medical Billing Benchmark Report
e Annual Denial Trends Report
e State of Healthcare Revenue Cycle Management
e Medical Tourism Cost Index
e Alin Medical Billing Report

These assets attract citations and backlinks.

10. Get mentioned elsewhere

Al systems value repeated mentions across trusted sources.
Pursue:

e Healthcare industry publications

e Healthcare technology blogs

e Medical practice management sites
e Healthcare business podcasts

e Professional LinkedIn articles



* Reddit discussions (where appropriate and authentic)
e Quora answers

* Medium

e Business directories

* Local chamber of commerce listings

The more AriMDTec is associated with "medical billing," "RCM," and "medical tourism,"
the stronger its topical footprint.

11. Create comparison pages

These are highly effective for Al search.
Examples:

* AriMDTec vs In-House Billing

e AriMDTec vs Hiring Billing Staff

e India vs USA Medical Treatment Costs
e OQOutsourced RCM vs Internal RCM

e Athenahealth vs CareTracker

e Medical Billing Company vs Freelancer

Comparison content often surfaces in Al-generated answers.

12. Publish original case studies

Al systems favor evidence over claims.
A strong case study mightinclude:

e Specialty: Behavioral Health

* Providers: 6

* Previous denial rate: 14%

e Currentdenial rate: 5%

e Increase in collections: 18%

e Reduction in A/R days: 22 days
e Time frame: 6 months

Even anonymized case studies build credibility.

13. Use Al-friendly formatting



Instead of long paragraphs:

e Keep paragraphs to 2—3 sentences.

* Use bullet lists extensively.

e Number processes step by step.

e Highlight key metrics.

* Include callout boxes for definitions and takeaways.

This structure is easier for both readers and Al systems to parse.

14. Demonstrate expertise

Include author information for educational content;

e Author biography

e Relevant experience

e Credentials

e Lastupdated date

e Editorial review process

e Sources and references

This supports trust and aligns with Google's emphasis on experience and expertise.

15. Add "Key Takeaways" to every page

Near the top or just before the conclusion:

LCYAELCEVEVS

* Reduce claim denials through proactive billing management.
e Improve cash flow with faster claims processing.

e Lower administrative overhead by outsourcing RCM.

e Maintain HIPAA-compliant billing operations.

e Scale services as your practice grows.

These concise summaries are ideal candidates for Al-generated responses.

Strategic Recommendation for AriMDTec
Given your broader vision, | recommend structuring the site around two clear content
pillars:

1. Medical Billing & Revenue Cycle Management — focused on U.S. healthcare

providers, with service pages, educational guides, benchmarking reports, and case



studies.

2. Medical Tourism in India — positioning AriMDTec as a trusted facilitator for
international patients by publishing comprehensive guides on treatment options, cost
comparisons, hospital quality, travel logistics, and patient experiences. Where
possible, support claims with cited third-party data and clearly distinguish external
statistics from AriMDTec's own operational insights.

This dual strategy can establish AriMDTec as an authority in both B2B healthcare
operations and international patient services, increasing the likelihood of being referenced
by Al-powered search experiences as these topics continue to converge.
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